
branding exercise

LOGOS
Understand the hierarchy of the primary and secondary branding icons and how key placement can help.

COLORS
Understand the importance of a primary and secondary COLOR palette.

FONTS
Understand how the consistant use of a few select font families helps to distinguish the “look.”

Weiss
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz
Weiss Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz

Gill Sans Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz
Gill Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz

PANTONE
186 C

PANTONE
5483 C

PANTONE
124 C

PANTONE
5493 C

PANTONE
5773 C

BUILDING A STRONG AWARENESS IN THE MARKETPLACE
There is no magic bullet, not one perfect way to become known. Here are some tools to lay a foundation.

Ruth Currie | Currie Design
RCwired@comcast.net

mailto:rcwired%40comcast.net?subject=


Radio
SPOT

how the elements
Prospective parents hear a radio spot 

during a 6 am drive time for the Open 

House at Chapin School.

While waiting at the train station, 

a dad commuting to NYC notices a 

transit ad for Chapin School.

On the train, dad opens a local paper 

and happens to see a small ad for the 

school with a call out for an Open 

House.

Later that night, mom and dad take a quick trip to the mall and while waiting 

for the other spouse to finish a purchase, the parent sees a back lit mall kiosk 

ad with a map showing how close they are at that moment from the school. 

AND there happens to be a QR code. 

Parent snaps the QR code which 

takes the parent to a web page with a 

short 2-minute video.

double click 
to listen

On the way home from work, mom 

sees a yard sign about the Open 

House and finally, at the traffic light, 

does a search and clicks on the 

phone number to call. 

A friendly LIVE person answers the 

phone and transfers her to the Ad-

missions Office.

The connection has begun!

Parent watches the video and is 

impressed by the messages from 

administration and is convinced they 

should at least visit the school.

While checking the local media the next morning, mom sees a banner ad for 

the school and clicks to go to the home page, seeing a link for Open House, 

but is not sure of her schedule so decides to wait.

make connections

Click to view video



Strong recognition of the color and 

graphics made it easy for the parents 

to spot the small but effective sign at 

the entrance to the school.

When reviewing the school publica-

tions, the parents could see that the 

marketing efforts indeed reflected 

the schools mission and philosophy. 

It was genuine.
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End of the Year 2008 FROM THE HEADMASTER
Richard D. Johnson

SUMMER SCHEDULE

Office Hours:

June 16 - August 15
9 a.m. - 4 p.m.
Fridays CLOSED

August 18 - 29
8 a.m. - 4 p.m.
Monday - Friday

September 2
Parent Orientations

September 3
Classes Begin
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School

 I love the end of school at Chapin!  Over the years, our year end activi-
ties have evolved and merged together to provide a positive and heartwarm-
ing conclusion to the school year.  Although there are a myriad of classroom 
traditions, the end of the year is highlighted by special events.
 It all begins with our spring music concerts, which display the consider-
able talents of our students as they sing, dance and play their musical instru-
ments.  As our music program has grown, so too have the quality and variety 
of our musical performances.  It is a joy to see our students perform so 
beautifully and to witness their pride in their accomplishments. 
 Arts Night has become a new Chapin classic.  Musical performances, art 
displays, poetry and song celebrate the artistic creativity of our students.  
It is a wonderful evening!
 Then there is the Chapin Film Festival.  For thirteen years Mr. Trae-
gler has stimulated and nurtured an interest in movie making with fabulous 
results.  To see the creativity, talent and poise of our Upper School students 
is a thrill, every year.  It is an evening not to be missed.
  Pre-Kindergarten Graduation has become another fixture in year end 
activities.  Our littlest students sing some of the songs they learned during 
the year which are also given to parents in a book and on a disc.  Of course, 
pre-kindergarteners are adorable no matter what they do, but to see them 
on stage is just precious.  We are all so proud of them.
 The last day of school is highlighted by Prize Day.  Awards are pre-
sented to our graduating seniors and the academic achievements of Upper 
School students are recognized.  Prize Day concludes with Mr. Traegler’s 
famous End-of-the-Year Video.  Could there possibly be a better way to 
mark the end of school?  With awesome talent and creativity, Mr. Traegler 
weaves together pictures and music into a visual mosaic of the year.  We all 
just love it!
 The school year culminates with graduation, a uniquely Chapin celebra-
tion.  In poetry and prose faculty members speak about each senior in a 
personal and heartfelt manner.  It is a joyous, proud moment for our gradu-
ates, our parents and our school.
 When it is all over, we naturally breathe a huge sigh of relief but we are 
also filled with a sense of pride and satisfaction.  Another year has come to 
an end with a positive flourish and the memories will last us until we begin 
anew in September.
 Have a happy, healthy and safe summer!

www.ChapinSchool.org
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Exiting the school, the parents noticed a series of banners, each 

one underscoring a quality of the school. From the faculty and 

students they had just met, the decision came easy. This was ap-

parently not just a tagline, it was the essence of the school.

Click here to see a page turning pdf of this publication.

http://issuu.com/curriedesign/docs/cs_mainbrochure_2012_final

